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“CONTENT-DELIVERY SHOWDOWN"
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PURPOSE IN LIFE

“Delivering a Better Internet”
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DRAW. SAME NOBLE CAUSE.

Jon Zeeff, CTO - Daniel Lewin, CTO

“Hands on the task” type who's | 45 5 a “Head in the books” type who’s
building his 2nd enterprise ' working on his 4th academic degree

Daniel Lewin co-founded “Stockamai” — asit is affec-
tionately known in MIT circles — in September 1998

with abunch of MIT geeks. Heis currently a Ph.D. can-
didate at MIT’s Laboratory for Computer Science.
Previously Leaman worked at IBM’s research laboratory in
Haifa, Israel, while simultaneously completing two under-
graduate degrees at the Technion (Israel’s geek cradle). He
is an officer of the Israel Defense Forces, having served in
the country’s military for over four years.

EDGE: SOLIDSPEED. PRACTICE MAKES PERFECT.
TECHNOLOGY

Akamai’s FreeFlow content delivery service speeds web
downloads by moving content to cache servers that are geo-
graphically closest to the end user. Its “pull once, serve many
times’ technology is DNS-based. In other words, it takes a
first request from a geographic locale to activate the caching
process. Akamai caches only embedded objects, such as
images (which, according to the company’s web site,
accounts for 70% of atypical site’'s content), but not

HTML, which still has to be served from the customer’s
server — and potentially cause delays. The company’s patent-
ed proprietary algorithms are used for selecting the best serv-
er and the optimal route in response to each request.

FreeFlow costs $2000 to start, plus $2000 per MB/second
per month with a minimum 12-month contract.

EDGE: AKAMAI. FIRST MOVER ADVANTAGE.




SECURITY

Anyone can take advantage of Akamai’s network by replacing a
target image’'s URL with the generic URL of Akamai’s cache (we
tried “http://al.g.akamaitech.net/7/7/7/7/whmag.com/test.jpg”
and saw no performance difference compared to our paid account.
See the Keynote test results below). This back door enables clued-
in minors to circumvent content filterers such as NetNanny.

EDGE: SOLIDSPEED. THIS IS NOT THE CASE WHEN LOOPHOLES ARE GOOD.
WHAT WH MAG READERS MEAN TO THEM

Akamai’s PR department refused to provide any information for
this comparison and declined our interview requests. Hmm...
20,000 web hosts are not important enough an audience? You be
the judge. Not to be deterred, we had to sign up as a customer.

EDGE: SOLIDSPEED. THEY GET IT.
KEYNOTE TEST RESULTS

The kind folks at Keynote monitored three URLs for us between August 24 and August 31: A 50K test image loaded onto
SolidSpeed's content distribution network (Yellow); the same image, Akamaized through our paid account (Red); and the same
image, fed through Akamai’s back door (Blue). The results are compared against Keynote's Business 40 index (Green).

Akamai rocksin thistest. Its aver-
age download time is about 4
times shorter than SolidSpeed.
But note that there is no differ-
ence between the performance of
our $2000 per month account

vs. the free for all, through the
back door test.

EDGE: AKAMAI. HANDS DOWN.
VITAL SIGNS AND THE MARKET

Company size: 850 employees as of presstime

Financials: Publicly traded with market cap of $7.7 billion
as of presstime; $27 million in FY 1999 sales; $43 million in
Q2, 2000 losses

Deployment: 4000 servers

Competitive Landscape: Akamai reminds us of an unpopu-
lar high school kid whom everybody’s always ganging up
against. First AOL and Inktomi forms “Content Bridge”,
then Cisco launches its “ Content Alliance”, both aiming to
squeeze Akamai out of its niche.

EDGE: AKAMAI. FOR THE TIME BEING...
AND THE REsULT Is... DRAW 3:3

KEEP AN EYE ON SOLIDSPEED - FINALLY, CONTENT DISTRIBUTION FOR THE REST OF US.
LOOKING INTO OUR CRYSTAL BALL, WE SEE A “CONTENT DISTRIBUTION" CHECK BOX
APPEARING ON MANY DEDICATED SERVER AND HIGHER-END SHARED HOSTING ORDER
FORMS VERY SOON. WATCH THIS SPACE FOR A VICIOUS REMATCH!




